AFK KM A NEWSLETTIER

\
|

SEEKING
3

OPPORTUNTIES 4
AMID ADVERSITY 8

MMMMMMMMMM




CONTENTS

03 Chairman's Message

07 Message from Hon. Peter Shiu
Legislative Councillor (Wholesale & Retail)

12 Highlights of 2021 Retail Summit

19 Retail Innovation Conference: Achieving Technology
Innovation and New Market Development

23 Visit to Asia Logistics Hub of S.F. Express

FLAGSHIP PROGRAMMES
27 Strength O20 Ecosystem with Recognition

29 HKRMA 2021 AGM Luncheon - Call for Enrolment

TALENT DEVELOPMENT
31 HKRMA Launches E-Commerce Certificate Course
(E- Learning)

INDUSTRY NEWS
32 Retail's Realignment - The Road Ahead for Omnichannel
in the GBA

37 Love Upgrading Special Scheme 4

MEMBERS' CORNER
39 New Members
40 Policies & Legislations
40 HKRMA Activities

‘RETAILERS’ is a biannual newsletter of the Hong Kong Retail Management Association. Complimentary
copies are distributed to all HKRMA members, members of the Federation of Asia-Pacific Retailers
Associations (FAPRA - encompassing 18 Asian Pacific economies), key Government officials and
departments, related organisations as well as local and overseas business contacts.

Editorial Board
Editor: Ms. Ruth Yu, Executive Director - HKRMA

Assistant Editors: Ms. Katherine Yu, Senior Communications & Public Relations Manager- HKRMA
Ms. Column Chu, Manager, Research - HKRMA

Contributors: Hon. Peter Shiu, Legislative Councillor (Wholesale & Retail)
Mrs. Annie Yau Tse, Chairman - HKRMA

Advertising in ‘RETAILERS’: Please contact the Association at (852) 2866-8311.

Copyright: No part of this newsletter can be reproduced without the prior written permission of the Hong
Kong Retail Management Association.




Message from the Chairman of HKRMA
EETEERRE IR

Mrs. Annie Yau Tse

HERREL LT

SUPPORTING RETAIL INDUSTRY TO SEEK OPPORTUNITIES

AMID ADVERSITY
ZFFRA KPS B

Hong Kong's total Retail Sales Value (RSV) has
bounced back into positive growth year-on-year since
February this year. It was mainly attributable to the
very-low-base effect following the COVID-19 outbreak
in February 2020. Overall speaking, the RSV grew by
8.4% year-on-year in the first half of 2021, and yet it
was still 30% lower than that of the same period in
2018 when the retail market was considered normal.

Although the pandemic is largely under control in
Hong Kong which is favourable to local consumption,
the retail market remains weak with challenges in the
absence of inbound tourists. It is anticipated that the
Government's  Electronic Consumption Voucher
Scheme will persistently stimulate consumer sentiment
in the second half of 2021. With the disbursement of
the first batch of consumption vouchers falling on a
Sunday, some members responded that sales and foot
traffic had improved drastically, which generated sales
growth of 50% or even 100% comparing to previous
weekends in June and July. If the uptrend persists, it is
expected that the consumption vouchers may drive up
overall retail sales by a single-digit or over 10% growth.
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Message from the Chairman of HKRMA EESEEEIFGTFEZE

Mrs. Annie Yau Tse #i% &L+

COVID-19 has accelerated the development of the
online retail business in Hong Kong. The Government
statistics revealed that the value of online retail sales
in June stood at nearly HK$2.3  Dbillion.
Notwithstanding the low percentage of it out of the
total RSV, the eye-catching year-on-year increase of
63.8% is worthy to note. Furthermore, those retailers
with both online and offline stores also achieved a
substantial year-on-year online business growth of
85.4% on average. The remarkable performance
indicates that traditional retailers have been putting
tremendous effort in transforming their business
models from brick-and-mortar to omni-channel
retailing.

Nevertheless, while forging ahead at full speed, we
should not overlook any practical issues and
challenges that would hinder our business
development. Recently, along with a stabilized and
transforming retail industry, some members reported
that they have been facing difficulties in staff
recruitment and hence are impacted by manpower
shortage. They even faced the pressure of hefty pay
rises to attract talents. This situation usually appeared
in frontline recruitment in the past. However, owing to
an aging population, the new wave of emigration, and
the severely weakened confidence in the industry’s
prospects due to the epidemic, the trend of talent
shortage has been extended to the management level.
This has increasingly hampered new retail
development, posing a major challenge to the
industry to prepare for economic recovery.
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On the other hand, retailers have been burdened with
high rental costs. Though some retailers have their
store rental fees adjusted upon lease renewals, the
retail industry still expressed concerns over the rental
levels. Our members revealed that most landlords
were just willing to enter into a lease for a period of
six months or up to two years. They opined that these
landlords intended to sharply raise rentals again
when positive factors emerge, such as border re-
opening. As | explained to the media, border re-
opening does not necessarily mean that there will be
an influx of inbound travelers immediately. It may take
a long time for the retail industry to gradually step out
of the depression. The Association calls on the
Government to take a serious look into the distorted
retail rental market and prevent landlords from rent
hikes after border re-opening, or prevent them from
imposing unreasonable terms on commercial rents
and related fees. A robust business environment is
essential for economic recovery and maintaining the
long-term competitiveness of Hong Kong enterprises.

On post-pandemic challenges, the Association has
responded to the public consultation on the 2021
Policy Address and submitted our recommendations.
These include re-opening the border with the
Mainland in a prompt and orderly manner while
safeguarding the public health of Hong Kong.
Moreover, we support the retail industry to broaden
business opportunities by promoting our retail goods
to the Mainland and overseas through major online
shopping festivals. The Association urges the
Government to give full support to Hong Kong
retailers expanding into the Greater Bay Area market,
and integrating the approach into the overall
development of the National 14th Five-year Plan.
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Mrs. Annie Yau Tse $&R &Lt

Message from the Chairman of HKRMA E S EE BT ETFEZEE

In the long run, new retail development has become
an irreversible global trend. The Association
anticipates that the Government will support retailers
in accelerating their digital transformation. This
includes funding the retail industry in terms of job
training, adoption of more retail solutions, and
assisting retailers in addressing the pain points of
020 ecosystem, particularly those relating to
inadequate warehouse and logistics facilities. The
current disbursement of consumption vouchers via e-
payment platforms helps boost the penetration of
electronic payment services. Nonetheless, some small
and medium-sized (SME) retailers are hesitant about
accepting online payments due to potential liquidity
issues caused by lengthy transaction processes. The
Government should discuss with the e-payment
operators to resolve the concerns of SMEs, so as to
promote the new retail development.

The Association will continue to strive for the best
possible business environment for the retail industry.
In the meantime, we anticipate unwavering support
from our retailers with respect to the Association’s
work. We also hope that retailers can join us as our
members. We will work together for the recovery and
more vibrant development of the retail industry at this
critical post-pandemic era.
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Message from Legislative Councillor
(Wholesale & Retail)
IAEEREZE (MEREE)

Hon. Peter Shiu
AB ST A

CONTINUE TO PROMOTE LOCAL CONSUMPTION WHILE STRIVING

FOR EARLY BORDER REOPENING
mIERMEE FMRHERM

Hong Kong's retail market has been gradually
improving during recent months along with the ease
of the pandemic. The Olympic fervour and the
issuance of Electronic Consumption Vouchers are
expected to further stimulate consumer spending. |
think, at this time, the Government should not only
continue to encourage local consumption but also
actively strive for early border reopening with the
Mainland. It should also increase duty-free
concession for Mainland tourists' consumption in
Hong Kong to prepare for the resumption of tourist
spending.

Historically, local residents accounted for about two
thirds of Hong Kong's retail sales, with the remaining
one third coming from tourists. However, since more
than a year ago, tourists have almost disappeared
due to the pandemic and we can only rely on local
consumption. Fortunately, after a period of downturn,
retail sales in recent months have finally returned to
70% of the normal level as recorded in early 2019
(before the “anti-extradition amendment bill”
incidents and the pandemic), reflecting that local
consumption has recovered, partly relieving the
operating pressure of the industries.
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Message from Hon. Peter Shiu
Legislative Councillor (Wholesale & Retail)

IEEHRE (MENZE) BRELRE

i

In addition, the Government's HKD36 billion
Consumption Voucher Scheme is expected to further
boost the economy. Unlike the Government's
distribution of HKD10,000 in cash mid last year,
Consumption Vouchers are subject to time limits and
cannot be accumulated. Coupled with the various
offerings by many shopping malls and retailers to
attract spenders, | think many people are willing to
spend more on top of the Vouchers. Moreover,
promotional activities in many shopping malls during
the summer holiday and the Tokyo Olympic Games
period as well as the outstanding performance of
Hong Kong athletes in the Games have helped to
bring up pedestrian flow and consumption
atmosphere.

Of course, apart from continuing to encourage local
consumption, early border reopening is also
important. As mentioned above, one third of retail
sales came from tourists, of which Mainland tourists
accounted for nearly 80%. However, the close of the
border between Hong Kong and the Mainland since
March last year due to the pandemic has hardly hit
many industries, such as tourism, retail, catering and
transport. Therefore, when the Chief Executive earlier
asked the Central Government for border reopening,
| and fellow members of the industries were
delighted and have been looking forward to its early
implementation.
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Message from Hon. Peter Shiu
Legislative Councillor (Wholesale & Retail)

AEEE (MWERTE) BRELXE

If the authorities are concerned about the pandemic
and only allow partial border reopening for the time
being, | suggest that Guangdong Province, Macau
and certain cities can serve as pilots in the initial
stage. We can first let families and relatives reunite
and let business travellers cross the border, each
with a daily quota of 2,000. If possible, we can try to
include tourists. When the pandemic becomes
persistently under control, border reopening can be
expanded or even reach full implementation.

Meanwhile, | have also proposed the Chief
Executive’s asking the Central Government to raise
the maximum duty-free concession for Mainland
tourists’ consumption in Hong Kong. In recent years,
our country has implemented the "Free Trade Port"
policy, granting each citizen an annual duty-free
shopping quota of RMB100,000 in Hainan, which has
greatly promoted local industries such as tourism
and retail. With this successful example, more than
20 Mainland cities are reportedly longing for
following suit and building up "duty free cities". Many
industry participants worry that this may shake Hong
Kong's status as a "Shopping Paradise" in the long
run.
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Message from Hon. Peter Shiu
Legislative Councillor (Wholesale & Retail)

AEEE (MERTE

) EREELE

In fact, raising the relevant cap of duty-free
concession is also in line with the actual situation
and needs. At present, Mainland residents are
subject to duty payments during customs clearance
for goods purchases in Hong Kong valued over
RMB5,000. The quota has not been significantly
raised since 1996. During this period, China's
economy has developed rapidly, with considerable
increases in purchasing power and demand as well
as notable inflation. Therefore, | suggest that the
Chief Executive proposes to the Central Government
to raise the duty-free concession from RMB5,000 to
RMB100,000, comparable with Hainan. | hope the
Central Government will consider this.

Finally, | also hope that the Government will pay
more attention to the negative impressions that
Hong Kong residents have on Mainlanders in recent
years and to resolve the conflicts between the two
via publicity and other means, making Hong Kong a
hospitable city again.
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IGHLIGHTS EEEE
2021 RETAIL SUMMIT EE S

The Association's annual Hong Kong Retail Summit themed on “The Rise of New
Retail Normal: Recover and Revitalize under Adversity”, was successfully held on
17 June 2021. It was our first time holding the Summit on site with online live
streaming, and allowed participants interacting with each other through the
Association's mobile app. Although the scale of the Summit was smaller than
previous years due to restrictions posed by the COVID-19 pandemic, we are
pleased that the event was highly regarded by the industry and registered about

400 participants.

HE2021FRZTESETERA17HARSEM. SERERGLU FFEBETEMERE &) IR
MBN AEE, ERXURERFELEARSET, EBHBENFHREAERRSMEER
#, EELGLAT2REEE. SFNESEERRFRE, BANBERREFREKX, BNHA
WERREN, RIERALABEFTEEI00Z2NE,
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In her opening remarks, Mrs. Annie Yau Tse, the
Chairman of the Association, shared that retailers
should not stick to the traditional model any more,
and in fact the industry should find its way out by
actively searching for new opportunities. She called
on the industry to join force to overcome challenges
and venture into the new retail era with innovative
ideas.

e EEHBLREL LIRS TELEBETEGNER,

fﬂﬁ%’fﬁ%iﬁ%%*eﬁﬁﬁﬁﬂjﬂﬁo ithox B & R B B AT
B, EEFRFHNES. BATHE, FR—E/TL

RRELRS, MERRKISELEL,

The Association would like to express great appreciation to all speakers for sharing
their practical experiences and insights, and to sponsors and members for their
unwavering support and participation. Highlights of the Summit together with
video clips of speakers’ sharing were posted on the Association's website for
viewing.

BERHIMUERMTEXRIERIERERE, PEMANTRERNRENNR, AKSHE
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Mr. Andrew Yu :‘: 'ﬂ

Vice Chairman, HKRIE A

Speakers i#%&: (from left to right FA/TiC)

e Ms. Christina Wang, General Manager, OnTheList

e Mr. Rune Jacobsen, Managing Director & Senior Partner, Boston Consulting Group
(BCG)

ModeratorE$#A

e Mr. Andrew Yu, Vice Chairman, HKRMA/ Director, Yue Hwa Chinese Products
Emporium Ltd
HETEBEENS BIEE/MEREEEERAR EFMEE REGRRE

i de JBNSSRN 1TV R L LR o= -

Panel Discussion A $—I3&0

Mr. Rune Jacobsen believed that Hong Kong is still attractive
to Mainland customers, such as wealthy seniors are likely to
look for good quality healthcare services and products in
Hong Kong. It is critical for retailers to understand the
expectations of different age group and income segments of
the Mainland customers.

Mr. Rune Jacobsens8 A& BH R MARERSI 1, HlNE
BHNEFASHETESREEANBRRERBNER. TEBHT
BNHEEAEFR/BAEENREREEEE,

Mr. Andrew Yu R{ER5%EE (Moderator EFFA ):
“ What do you think is the weakest link of Hong Kong's digital
Hﬁ ecosystem for online retailing?

29
HIE LR, TRATEEBLEERATRESNEHRI

lielsenIQ ' 14 The big challenge is how to find the best talents who can support
the IT infrastructure. This is not only about the technology, but the
talents who can help us to drive an agile project, and to realize our
business vision.

BRUIRAIREB NI E X ERERENAT , ENERKNE
B, R AeSa 1L Rk = B R B E Eimpy A7 AMEEN IR TIE,

=8

EERLMNBERE=R.
‘. Ms. Christina Wang
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Speakers & Moderator s5& R EIFA: (from left to right B #E)

Panel Discussion B & —IZ&l

Mr. Bruce Lam shared the latest
development on 5G technology and
demonstrated how it could help retailers
to enhance customer experience in order
to drive foot traffic.

MBS EDE T 5GEHRMIRMER, I
BR T ZER RIS SRR A REEE!
EHRBEVREER, UGN,

Mr. Patrick Tu BIE$95 4, Co-founder & CEOQ, Dayta Al

Mr. Patrick Tu, Mr. Keith Lee and Mr. Taurus Cheung
exchanged views on how retailers should adapt to
the post-pandemic new normal, including the
application of retail technology for business
expansion, adoption of innovative retail solutions
and ideation of new service concepts for
transformation.

BEHFRE, FHIENRENRILE TR ET HUMAIUE
EREWIhEERRAIMERE, MRIMEERRNM
SERGIES AR FEEE I,

Mr. Keith Lee Z=RIE 54, Co-founder, Wee Creation Company Ltd - Mobile.Cards

Mr. Bruce Lam #EsH 54, Ex-Co Member, HKRMA & &

(Speaker & Moderator X BEE M E1F)

TEE

Mr. Taurus Cheung 3RILE 4, Co-founder & Director, Appcider Ltd - ShipAny

@ HKRMA

BiHg $Z g E / Managing Director, Consumer Mobile, CSL Mobile Ltd



Panel Discussion C F=IZf0

The industry has experienced big challenges under the pandemic.
Today, 020 integration and digitalisation are the major development
trends. What is the biggest difficulty encountered by your company
during the transformation?

FRERB I EEETALKE, BKESH, LR T2RENEHE
HERARLD, ARTEHEFP, BHRRANHRSEE?

Mr. Ricky Szeto, Ex-Co Member, HKRMA / CEO & ED, Hung Fook Tong Holdings Ltd (Moderator)
EETEEENE REIHE/ BRESEIEREBRAR TBIRNANITES

BIfEKERE (EFAN)

i ne s 14 B3]
Retail is not a sunset industry, it just needs to make changes in time. X ’-”}
Traditional retailers have our own advantage, for example, my | ol

. ey 0+0 Loyalty program
company started to digitize as early as 4 years ago, and the current ot p‘:i‘;: M‘Lwon‘
0O+0 (online and offline) model has generated much impact. check point balanclly

BENARIBITHR, ARHFEERFLEE., ERSERTEHE
2, HIINABRE4FEREZFETEEL, R LR TEENN
REEo

Ms. Clarice Au, Ex-Co Member, HKRMA / Managing Director, Fortress
EETEEENE REENE /S EFREE EXEXE

Successful transformation requires early preparation, especially on
the mind-set and agility of the team members. The company's big
data and technology have been built since early years, the
pandemic has indeed accelerated the company's cooperation
with many retailers.

RINBRETAR—H—YNE, CEEEBRNBEREEENT
BEEE, AEREEERATIEMAERMERMN, MEBERENRERT
ATHRTEFNSELI.

Mr. Ryan Lai, Managing Director, foodpanda Hong Kong

foodpanda HFEAEFRKIE HBERSLE

The crisis cannot be predicted. The company should constantly ¢"5'21151 L
review its own work, and think about what value it can bring to o
customers, how it can be done better, and it will find its way, and Mswasas TSLIH gy
will do better than others.

BT ETFRAERAREE, ABRZAHBEHEESHNIME, B
REAEPEREREE, WAEUMSENY, BAGHIFME, m
BEMISLE AELT,

Mr. Surrey Pau, Deputy General Manager, Smart Retail Department of China Operation and

Management Center, Chow Tai Fook Jewellery Group
AXREHEERBRAR TEHEEEERLEETELELLE aERSEE

-----
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An Omni-channel Marketing and Enterprise SaaS Solutions Provider
Tap China Opportunities with Proprietary Marketing Technology Platform

a2 s T——
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Listed on Nasdaq (#iCLK) in 2017 and now with 10 global locations, we are a leading online
marketing and enterprise data solutions provider that connects worldwide marketers with
Chinese audiences.

DATA is the FUEL 1,100M Active profiled users
Largest independent Chinese consumer data set with

omni-channel, targeted audience reach 98% mobile & PC users
TECHNOLOGY is the BRAIN .

I . [ o o L
Highly sophisticated & automated platform iAudience iNsights  ==ismartgo

powered by proprietary,cutting-edge L R ate ." iFANS

Q.
> © jAccess
technologies

MEDIA is where the ad meets

the audience % D e Q0
One of the largest overseas partners . w T u

of the Chinese digital giants WeChat  Red Weibo  Bilibili  Yizhibo Kuaishou

iClick Interactive Asia Group Limited

NASDAQ: ICLK > iCLAC K
www.i-Click.com INTERACTIVE

sales_hk@i-click.com

*Source: In terms of gross billings in 2018, according to a report commissioned by us and pﬁ"



RETAIL INNOVATION CONFERENCE:
ACHIEVING TECHNOLOGY INNOVATION AND NEW MARKET DEVELOPMENT

TERFT=®. BoREAF hREEHITS

In recent years, emerging retail technologies are being widely adopted among
Hong Kong retailers so as to uplift competitiveness, sustain business growth and
realize potential business expansion in the new retail ecosystem. However, how to
utilize technologies and catch up with the latest trends are still unresolved
difficulties.

On 21 July 2021, the HKRMA organized the Retail Innovation Conference with the
funding support of the Trade and Industrial Organisation Support Fund (TSF). On
the occasion, representatives from Alibaba Cloud Intelligence HK, Dayta Al, Market
Trend, Posify, PwC HK, Suning HK, Tmall and Tofugear shared their insights on the
latest retail business and technology trends, as well as how Hong Kong retailers
can capitalize on the potential business development in the GBA area.

An exhibition was staged in parallel with the conference, showcasing the most
popular and advance smart retail technologies.
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Retall Innouatlon COnference Achieving Technology Innovation and New Market Development
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Pizza Hut=F . FBilt - E=FmfEEES - B8
REMEREES  SEMTEAL - N EBSEERED .
i RN A RIS B - -

Pizza Hut's Hand Crafted Pizza is inspired by

San Francisco-style sourdough. This pizza is made to order

with low temperature fermentation and skillful, artisanal

kneading technigues, it's crusty and bubbly, outside - airy
i and light, inside.

'-) Dewnload Pizza Hut HK App Now

B VR W ADp I B SR f

7% order www.pizzahut.com.hk

AYRARERRHSE

Products and props shown on photos are for reference only
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On 27 July 2021, the Association organized a business tour to S.F. Express’s Asia
Logistics Hub in Tsing Yi for member companies. Besides the business tour,
representatives of local e-marketplace, and online marketing and promotion platforms
were invited to introduce their services and exchange views with members on new
business opportunities.

WMER7B278EE T ARG E2HERIRSREN R ONYRT 0. EBHIREE T 4
EHTAMELITHEETANEERES, ISBXRERRS SEBK,
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Mr. Steve Shum, GM of S.F. Express,
introduced their new service platform, the “E-
Grow Co-working Space”. It provides retailers
with  all-in-one  e-commerce  business
solutions, including warehousing, express
delivery, advertising, shared workspace, and
relevant supporting services, etc.

IS B IES F R ET4E L FBIE-GrowHTAR
%, 2R UXHEEREENRGEEREBRAR
%5, IRIEEREE. YREkE. BS1TH. &
A IR AR R E S — b TR,

Mr. Wilson Wong, Marketing Director of
Price.com, introduced how their business has
transformed from an information portal to an
020 marketplace with product selling and
advertising service.

Price.com miZEf B REEZEENE TR
5, AR ERNERNTFaBEEE0202EF
8, EHIEERTIGHERS.

Mr. Vin Ng, Business Development Director of
Spreadit, shared the latest trends and tips on
live streaming and influencer marketing in
both Hong Kong and the Mainland.

Mr. Vin Ng, Spreadit £ IREBR P ETEA
Fpoth BB FNABAT & S R ATE B IT,
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FLAGSHIP PROGRAMMES

OFFLINE

Strengthen 020
Ecosystem with
Recongnition
R EET ARG

CUSTOMER

020

HKRMA CUSTOMER EXPERIENCE
RECOGNITION SCHEME

BE RS ERERE 5T 2

The Association launched the 020 Customer Experience Recognition in 2021 to recognize
retail brands with excellence in delivering seamless online and offline customer experience.

It is an one-off assessment on the performance of the online and offline customer
experience, covering both retail outlet and e-shop.

Participating brands who pass the assessment will be awarded for a Recognition for 12
months with Window Sticker, Certificate and E-logo, and will be eligible to compete for the
annual “Top 10 020 Customer Experience Award” free-of-charge.

WEN2021FRII020FRERREETE , FEEBELEAE LR TG, RIGRMHE LR

TEERTRERMEERGNZEmE, EEFEATEmERE—RIERIERIRE M
[ERBYIRE RRETh,

PRI GBS Em S S R I SRR ERER. BENEFIES. N2MItstE
NWEEmE, BRERBEAZFE 020FREAE) , HATARO20ZEmhE,

CONNECT EXCELLENT REVOLUTIONARY
CUSTOMERS THROUGH A 020 CUSTOMER EXPERIENCE TRANSFORMATION
SEAMLESS SHOPPING UNDER NEW RETAIL

JOURNEY

27



First-ever O20 Recognition All-rounded Assessment on
in Hong Kong 020 Customer Experience
B LR THRERRTE 2 HTEO20k FikIE

One-off Assessment for Top 10 020 Customer
12 Months Experience Award
— /R % 5T O20kEXE B ALR

1. Awareness = i
Presence in multi-channels to maximize interest and demand for your brand

RARREER LR ST b r BB F R

2. Consideration EE
Information for customers to know more about your brands and build trust

ahRE A R SRR H b eSS 1E

3. Conversion 5
Online and Offline Customer Experience

A LA TREZRRSEE

4. Evaluation :F{
Evaluation on long-term customer relationship and satisfaction

SEEERENEERERE

For more information, please visit 31&I3£15:
https://www.programmes.hkrma.org/o020-cx-recognition

Inquiry &E:fl: 2866 8311 / event@hkrma.org
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https://www.programmes.hkrma.org/o2o-cx-recognition

FLAGSHIP PROGRAMMES

DateHHf : Friday, 8 October 2021
2021410880 (EH#F) N /

Time: B§f8 : 12:30-14:15 ~ )
Venue 184 : Harbour Grand Hong Kong, 23 Oil Street, North Point
FHRItAmE 23R, B SREBEEE

Guest Speaker ZEHE :
Dr. Peter Lam, GBS, Chairman, Hong Kong Trade Development Council

ERERERBERE MEEIEL.GBS

Signature Event for Networking EERZHES

The AGM Luncheon has been a signature event of HKRMA for members and guests to build
new connections and to learn the latest market information.

CEAFEFERMAEEIDABHAKEREE 2. BRXR, MOEXERENEE,
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AGM Luncheon Guest Speaker
REAA

Dr. Peter Lam, GBS
Chairman, Hong Kong Trade Development Council

FEREZURRERE MEEHL.GBS

The rapid economic growth in the Greater Bay Area (GBA) has brought tremendous new
development opportunities for enterprises. Over the years, the Hong Kong Trade Development
Council (HKTDC) has been actively promoting the integrated development of the GBA, while
the Government in its 2020 Policy Address further strengthened the HKTDC's pivotal role in
supporting Hong Kong enterprises to tap into the GBA market.

We are honoured to have Dr. Peter Lam as the guest speaker of the occasion. He will share his
invaluable insights on the overall business landscape in the GBA, and how Hong Kong retailers
can leverage the services of HKTDC to capitalize on the opportunities arising from the GBA
development and the Mainland’s flourishing economy.

EBRANEEEXRREREF—HEALRER, KERNSMIFEEERAE, AEXFRK
MNEEHE, 25K, EREZURRBURRBREEEBSF, HIXNERNRSER.
AFHBERGSEMSEERZFHEREREFTAEETSENAE, HERREHRSTHBRE,

MESEREBF TELERUREBEIFEMESEL, REXHRRE, PEMHKXEERESR
BENESRE, UNEEZTEFRERNTERERELERNRE, BEXEENEREH,

Members and retailers are encouraged to reserve seat and join the AGM Luncheon.
B0g B RFRETESNERTFEE,
£10% A Participation Fee (HKD)

Per Person  Half Table (4 pax) One Table (8 pax)

A EE 4 A) B 8 A)
Member $1,250 $4,200 $8,400
==
Non-member $1,500 $5,600 $11,200
FEE

e Each table will be arranged with 8 persons. A maximum of 12 persons will be arranged in one table upon
request by the participating company.
BRAZBA, WIRAEXR, REALTHEMEI12A,

e Participating guests have to follow the Government social distancing measures imposed on the venue,
please refer to the event website for details.

SMEFERSHHRENHERBLSLH, FEAEZHERLUT #+E.

able Booking_ Inquiry &) :
ETEE 2866-8311 / event@hkrma.org
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TALENT DEVELOPMENT

HKRMA E-COMMERCE
CERTIFICATE COURSE
(E-LEARNING)

z‘ltlagl /\é Ei

To cope with the changing mode
of learning, the Association
launches online learning for E-
commerce Certificate courses,
providing up-to-update knowledge
on retail industry through an easy
and convenient learning platform.

AHECRERIANEE, HEmED
MEBREEREERE STERE
ERMHERSENG L, EBFLE
BEREERAMMEIG,

o E-Commerce Certificate Course on Search Engine

Optimization and Google Analytics (Module 1-4)
(English Only)

e E-Commerce Certificate Course on Marketing Analytics:
Web, Social Media and Digital Advertising (Module 1-3)
(English Only)

e Learn onyour own pace

« View videos for 60 days

» Can submit any course related questions to trainer in Q&A session

« Can get your Certificate of Completion after completing a quiz at the end of
the course
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The Road Ahead for Omnichannel in the Greater Bay Area
ETEMERE:. KEELREERRE

The Association thanks KPMG China for contributing the article.
e s RSP R TXE,

(Released on 9 June 2021, Hong Kong 2021E6H9H, &)

Retailers in Hong Kong and nine mainland China cities of the Greater Bay Area (GBA) are
increasing their use of both direct-to-consumer e-commerce and third-party e-commerce
platforms, with a majority of respondents also implementing GBA-specific strategies,
according to a joint survey by KPMG China, GS1 Hong Kong and HSBC.

The fifth edition of the study, titled Retail's Realignment: The Road Ahead for Omnichannel in
the Greater Bay Area, surveyed 2,053 consumers and 400 senior retail industry executives in
Hong Kong SAR and nine mainland GBA cities and examines the digitalisation and technology
trends and related corporate strategies in the retail sector. It finds that as consumers embrace
an increasingly online-to-offline (020)-driven retail ecosystem, companies need to focus on
making the online experience user-friendly, engaging and easy to transact on.

BEHTH. FEERMIBENET (GS1Hong Kong) MELHSETHN—IERAETER, &8
hEPRMAEREER TN ESESU R R E AR EEENEFRBNE=FEFHEF
8, REZHZHEEFHUEZREXNEE R,

ZHAEREU FENRERE. REE2REURREE) A8, TERMRANERLNER. #ED
BT FAMPAEAE In__uiJﬂZFEE’J 2,063 ZHEEM 400 RTEXSREEALS, IHRFATE
EXNHBUMBREIRBERNEERIE, ARER, BEHEEEEZHELIRT
(020) REEMNZTELERRG, EEFERERLERESELE. RIIMESRXZ.
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INDUSTRY NEWS

According to the survey, one in two (50%) of Hong Kong consumers said they felt more
comfortable about shopping online since the start of the pandemic, not far behind the 59% of
respondents from the nine mainland China GBA cities surveyed. Tellingly, 24% of Hong Kong
consumers and 23% of those in the mainland GBA cities say they could live without physical
retail stores.

Alice Yip, Partner, Head of Consumer and Industrial Markets, Hong Kong, KPMG China, says:
"Consumers are buying more online than ever before, and the retail brands who have best
survived this rapid transition are those who have proven agile in their response to the growing
demand for digital engagement. Hong Kong and mainland China GBA retailers are already
implementing strategies for regional growth across the region while also looking to expand into
Southeast Asia, with industry leaders emphasising the need for adequate localisation of
products, services and marketing approaches to attract the growing pool of digital-savvy
consumers."

The survey finds 73% retailers surveyed are implementing a GBA-specific strategy across one or
more of their business functions. The most common business functions for which 43% of
surveyed retailers are implementing a GBA strategy are sales and marketing and
communications, as companies look to attract customers in the mainland China market. Thirty
percent of those retailers polled are developing a GBA programme for fulfilment, logistics,
operations or supply chain management.

BT, BRIERELIKR, SMRFAHEETAE—R (50%) ®RT-HELBEYHNEEEER
Ft, EAEXEENMIETRIEG% NZHEELERCE, MERERE, EREIENE, 24%
WEBHEEN23% WXERNMEHHEERT, WATUERRRIEERZEEH,

FEHTEEEHEMETIXTEETEGBRAERRRT. DHEEEE LBYHELL EER
FHREES, MEESRESHEPEETRNZSERM, ESILENTERY AmERIEIEL
EXRNmE, FEENFENMHXNEEZERESEENEREDIERRE, FREESKRERE
DR, RAEMEH, FTEKER. RENTSEES EZTONARML, LIRS IHREZEEEH
BRIREHEE, |

RERE, 73% WRGFZTEFEE—ENSESHFIBRAERE R, 43% WRHZTEDREEH
€. TiFHEEMEAINFIEIEERREE, RREERFERS|IPRENMTISEHNER, 30% WRHZE
BEEHENEEGRAME. ¥R, EEaHEEEEAE,
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INDUSTRY NEWS

Anna Lin, JP, FCILT, Chief Executive, GS1 Hong Kong, says: "Consumers expect a seamless
transition from an in-store experience to an online experience. They also want to engage with
brands across social media and other digital media and they expect brands to use technology to
improve customer service, ease of payments, flexible delivery options and convenient returns.”
This suggests that brands and retailers who forge an online-to-offline solution that encompasses
multiple digital points of engagement will enjoy a significant marketplace advantage in the
future.

“GS1 unique product identification provides a way to bridge the gap between physical and
digital, and creates one source of truth for product information along the supply chain. By
registering products with internationally recognised standard identifiers like GS1 barcode, it
gives every product a clear, accurate and consistent digital identity across different channels,
enabling a more satisfying consumer experience in search, share, purchase and ease of return.
Ultimately, this gives consumers a greater level of trust and loyalty relating to the products they
buy.”

EEEMREHEREMERKT. DHEEHER LR TEYRER N ERER, tMAFEE
B R H b ERE RSt mbE, TR EmE s AR ERERE, BN GE, &
HREENXEEENERFIERERE. | EXRE, mENZERERITSE—EEaTREESH
REBVAR LR T AR, SERKEFEZENTISES,

MRERMETIE: [GSINEEEMTHAEEREREIEHR, TAHBEINERENRHE—
AIEEREERR, @R ERAREMRRITRRERFMNTIR (NGSUHAE) IMER, SREREFRAR
B LEE—ESM. ERN—EEIETHR, HEHEEETER. 2%, BEMRE, BAHE
ek, KMEE HEZEHMEERIE D, EEEHE, |

NM=ZPZ_KHEE (&8 65%, KEENMIET: 67%) &n, MABEFEREBERE
24777k, FEBEERDGERRIERET PR, B30% WRSABART, fiRELZERER
BHR, MERIERRNRENRZSME,
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INDUSTRY NEWS

Lewis Sun, Head of Product Management, Asia Pacific, Global Liquidity and Cash Management,
HSBC, says: “In order to deliver a seamless customer journey, more retailers in the Greater Bay
Area are looking for a single platform that can take payments from multiple channels - from
credit cards, bank transfers to e-wallets. At HSBC, we observed exponential growth in the
transactional volume of our Omni Collect payment solution in Asia since it went live in 2018. In
Hong Kong and mainland China alone, the volume has increased 125% year on year in April
2021, while the transactional value has grown 165%.”

As retailers and brands develop more complex digital channels and deploy new technologies,
sourcing, upskilling and reskilling talent to build a future-ready workforce will be a key priority for
retailers in navigating the new normal and capture growth opportunities. With technical areas
such as IT and systems support (38%), data analytics (35%), and research & development (31%)
identified as top areas demanding more workforce, professional development programmes as
well as talent exchange within the GBA will provide opportunities to fill the gaps.

While convenience is important, the survey also finds authenticity is the number one attribute
attracting consumers to brands in amid the pandemic, in both Hong Kong and mainland GBA
cities with 68% and 65% of consumers respectively more conscious of product origin and
authenticity, as their focus on health, sustainability and well-being are sharpened. Demonstrating
authenticity and explaining purpose is thus also more important than ever before for retailers to
build trust with customers.

ESRNETEENTAEERERTERTRT. MRUSKEENZTERFEEAXESZR
XUANNE—FE, —WNRERERF. RITER. EFRASZERENIE, NURHEREN
FRER, HANWRER — ES ME2lu B2018FEDMEL LR, REEHRFESER;
EEANPENMME, AHEE2021F4ARENKZERFIER126%, X5HA LF1165%
o J

BERXZETNmEBREEEENIBRENSBIMEN, BEGEAS. RAEIKENRM
BiEl, RESEREMMEENEEERUENEETIFz—, MBI —XeABHRKERN
B, AERFENRHRRGZIE (38%) « BB (35%) KA (31%) FWRA/RE
AFHEE, MEAERSE URKER AT AR EEMRERAZ RO,

BAFEAIERERE, BRETHE, AREFEER, ERNEREERSIEEERERMNEER
£, EEBAMKEENMIET, 551H68%M65%1EEEEMIEMIKIREMAE S, RER{bF
RAEEIERREZNAFEL. BHit, ZESTRHRMENET, SEBLUTERHEEHRES
ERTEmEREE, UNRPAmEIER,
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Key takeaways for Greater Bay Area retailers

Kid

2R SERREEENREER,

Align data collection practices with analytics
capabilities and consumer preferences.
FERBINHBBWEMZRE S NTEEESH

Be more disciplined in collecting data.

U BE 77 E E K.

Assess current analytics capabilities and gaps that
need to be addressed to fully leverage the data.
THEERNAMEENMBERRNERE, UFSFAH
e

Adapt 020 strategies to reflect the changing

roles and

interconnectivity of digital and

physical retail channels.

Eﬂ*&OQO%E%, URMEBNERZSERE

m

¢ Retailers

HAEe

St

selling a product across multiple
channels must wholly integrate physical stores and
online channels with social-media strategies that
create a comprehensive brand proposition.

T EREHEERNSEFL AR BEREHNE
REBHEMIFERRETEES, UWEE2EN®

2 E R

Harness technology to meet consumer
expectations for experience and product
authenticity.
MAREmEEHEEYRE
HAZE

e Consumers embracing new technologies
expect it will deliver benefits such as an
improved customer experience searching
for goods online and addressing product or
order inquiries.

AN RN HEEEHFENE At
IR, GRS LIEREmRNES
EELEAELESE 18

5 M & e

n EFEMERY

Tailor products, services and marketing
for Gen Z and other demographic
groups.
AZERMEMEREEESEREm. R
B hiE R,

e Examine how to better target Gen Z and
other consumer segments through data-
driven research and differentiated product
and service offerings.

Rl @B SRR RN ER MR EmR
%DHE‘(%& St EZ AN HME B,

Leverage the GBA, EdTech and third-party
tech providers to source qualified talent and
upskill/reskill workers.

MAXEE. HERKMBE=ZFMEERRE

For full report, please click here ##Iilt

"EBATL, BRABEIKREMEHBEI

e Take advantage of GBA-related talent schemes.

FMAXEZRBERAZL S

e Work more closely with educational institutions to

retrain or upskill workers.

HABHBERRZMSE, RASIRENIRHE
Zallo

Examine selection process for third-party
technology providers, focusing not only on cost
but also industry expertise and fit.
BEE=Z A RNERENEERE, BRRAEME,
NEETEEZNHNZSE,

Develop comprehensive strategies for
expansion in the GBA and other Asian
markets.
FIEEREEMEMEMNTEETEZN
n/TIZI%E%o

e Consider the GBA’s advantages for
establishing shared service centres and
back office functions, and assess how
evolving regulations will affect the cross-
border flow of goods, talent and human
capital.
ZREANEERUHAZRBHOMBENREE
NED, HLAEEURERRRNAEES
M. ANARANEREIR RS,

e Carefully consider localisation strategy
when expanding into Southeast Asia.
EMRmMIEFTEGR, (FAZRAMLE
B

36


https://assets.kpmg/content/dam/kpmg/cn/pdf/en/2021/06/retail-s-realignment-the-road-ahead-for-omnichannel-in-the-greater-bay-area..pdf
https://assets.kpmg/content/dam/kpmg/cn/pdf/en/2021/06/retail-s-realignment-the-road-ahead-for-omnichannel-in-the-greater-bay-area..pdf
https://assets.kpmg/content/dam/kpmg/cn/pdf/en/2021/06/retail-s-realignment-the-road-ahead-for-omnichannel-in-the-greater-bay-area..pdf

INDUSTRY NEWS

Love Upgrading Special Scheme L{’

Supporting the Unemployed or Underempluyed* for Skills Enhancement
M55 Z B (E1 5t &
A

The Employees Retraining Board (ERB) launches the Love Upgrading Special Scheme
4 (Scheme) in July 2021 to support the unemployed or underemployed to upgrade
their skills for self-enhancement and employment.

1@%@%%}”%5’*2021&7)@15?&& MR- Z1EME) 5t84 ( THRIETEI4) ) , WBIRESL
MEFRALTEBEBIENRIZRFAIEE. BRBERKRIES,

Scheme Details :1E/456&

« No restriction on educational attainment <R £ &

« Freeof chargeZ2& 2%

 Disbursement of special allowance G EKZ2E 0N FIETEBRENSHEN, SAR
$5,800

« Around 500 training course #J500IE:R 2, WE B « TAIFER & BAR
CIAE el

Website of the Scheme T#55l5t&141 E&H: www.erb.org/scheme

Application Period FA:5HA
1 July to 31 December 2021 (7B1HZE128318)

Enterprise-based Training ¥ 831, R#

Corporations or associations may arrange enterprise-based training free of charge for
employees or staff of corporate members who are underemployed or taking no-pay leave at
employer’s request to take part-time courses under the Scheme.

5t8)) &=E Xl RS, EXIFETIU 8l RARBTHERIFAERREETE
KNENEF RN EENEEMEE TEE T8 T8 TEioRES) 2R, RAILIEKEE

Should members have interest on the ERB Enterprise-based Training, please fill in the online

Reply Slip G EFEBER TRV ARFS, BEREMAELEH:
https://bit.ly/3rG4P3H
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New Members

The Association welcomes the following new members.

BREELLLTABMASE S,

Full Members A& &:

Authentic Station IE ik

Freetime REEZERAT

GMA Building Material (HK) Company Limited XZ
BEMEHEB)BREAE

K & M Company

Honest Share Limited

Princessbox AF&F

My Smile BZ|%

Zwei Development Limited (Shiba Shop) RV&EHE
RAF (RREIE)

Lok Chun Trading Limited #ZEZ5ER AT
Element Pacific Company Limited X 1B R AF]
Trendy Trading (HK) Limited E:Z1T(&E8)BRAT
Best Life Home Company Limited BERELER
[ E=1lYNS]

Leader Trade Limited FZE{THERATE

Vivian Pika LtbtbZe He2RFEEE

Gallery Luxe

Vosgo Limited Z#EERHEARAT]

Legend Corporate Company Limited BIER (¥ AR
N

Makeitsimple_km

Hareody Home (Hong Kong) Limited ZE:EINRE
(HFB)ERAF

miscrystalhk

Advanced Building Materials Co Ltd & 2R %EH
BIRAE]

The Best Accessories Of Pet Express Limited 2 {£ 8
Y mBEEGRAT]

Join Now

MEMBERS' CORNER

ProfessorPort Limited

Cradle Materials Company Limited EARGR AT
King Power Watch & Jewelry Limited Z F i85k TkE
BRAF

Fir Diamond (HK) Limited R 52 887 (F8) BRAE
Ohbaby Star Bless Company Limited

So0zo Luxury International Limited

Bluebluebluek

Manaddict

Harvest Medical Holdings Company Limited #1H
EXRERABREAT

Lollipop Luxury Limited Z28E (FH)BRAE]
Rome Luxury Station Z&ERX

Delivery Hero Food Hong Kong Limited

LDB Consultant Limited {17 EEERLAE]

Associate Members A5 HEE &:

GOIP Aula Limited ESiifHZBRAF

i-Sprint Innovations (HK) Limited Z:FE(EH)RHY
BIRAE]

Armitage Technologies Limited Bl ERAE
The Continuity Company Limited 18¥Hig#ER
RAF

Custom Gateway International Limited TE#!3&
Custom Gateway

IPAYMY LIMITED

Sun Tone Retail Solutions Limited ¥m@EBEEER
RAF

ENQUIRIES
Tel: (852) 2866 8311

Email: membership@hkrma.org



https://www.facebook.com/Authentic-Station-%E6%AD%A3%E5%93%81%E7%AB%99-1395127937368604/
https://www.freetimehk.com/
https://gmahome.com.hk/
https://gmahome.com.hk/
https://gmahome.com.hk/
https://www.conlensstation.com/
https://www.honestshare-hk.com/
https://princessbox.hk/
https://www.mysmile.com.hk/
https://taihopai.com/
https://www.digiexpress.com.hk/
https://www.bestlife.com.hk/
https://www.leaderluxury.co/
https://galleryluxehk.com/
https://www.littlelamblux.com/
https://www.hareodyhome.com/
https://www.miscrystalhk.com/
https://abmwaterproof.shoplineapp.com/
https://lazurgourmet.com/
https://lazurgourmet.com/
https://www.hkrma.org/b5/qeshop/index.php
https://goipaula.com/
https://www.i-sprint.com/
https://www.armitage.com.hk/
https://www.tccglobal.com/
http://www.custom-gateway.com.hk/
https://www.ipaymy.com/
https://www.suntone.com.hk/
https://www.suntone.com.hk/
https://lazurgourmet.com/
https://lazurgourmet.com/
https://www.kingpowerwatch.com/
https://firdiamond.com/
https://www.ohbabyhk.net/
https://www.sozoluxury.com/
https://www.bluebluebluekhk.com/
https://www.bluebluebluekhk.com/
https://www.manaddictt.com/
https://www.foodpanda.hk/zh/
https://www.hktvmall.com/hktv/zh/main/Health-Express/s/H5096001

Policies & Legislations

BOER S i

-------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

This column is to inform members and readers about the various legislative and industry issues
that the Association has reflected its views to the Government or relevant entities.

THERSTERBEREHTARIIRTBERE BHAMNRE, AEANEMERMERBIER,

Association's Views th & = R
Please find below a list of issues which the Association has contributed position papers and

comments in the last quarter. Details can be found in the HKRMA website: www.hkrma.org
AHERLEERTIZRERUEERIERE, FHANTI2REAHEEL,

e Submission on the Regulation of Disposable Plastic Tableware

i (ERENERER) ZHRUEAER

e Submission on 2021 Policy Address Consultation
M AT 202 1 FEBER &S EES

e Submission on the Producer Responsibility Scheme on Plastic Beverage Containers
M (ERTERSELEEEREE) BHRUEAER

e Submission on Real-name Registration Programme for SIM Cards Consultation
M (EREERFERECHE) AHRHEEAER
HKRMA Upcoming Activities j& 81— E 2:

Date HHl Event ;&)

31 Dec 2021 E-Commerce Certificate Course on Search Engine Optimization and Google
Analytics (Module 1-4) (English only)

E-Commerce Certificate Course on Marketing Analytics: Web, Social Media and
Digital Advertising (Module 1-3) (English Only)

09 Dec 2021 2021 Annual Awards Presentation Ceremony 2021 fEE a4

18 Oct 2021 Certificate on Social Media Advertisement and Performance Management
11 Oct 2021 Certificate on Implementing Social Media Visual Strategy

08 0ct2021  2021AGMand Luncheon 2021EERFAEBEFERRE

04 Oct 2021 Certificate Course on Developing Social Media Strategy and Management

Certificate Course on Social Media Marketing
15 Sep 2021 2021 Smart Retailing Award Open Presentation - Explore Retail Transformation

Beyond Your Horizon

2021 BREZEARRLRESRD . RRESEFHHRE
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https://marketing.hkrma.org/upload/submissions/2021/9/1630635395/uploaded_file_en.pdf
https://marketing.hkrma.org/
https://marketing.hkrma.org/upload/submissions/2021/5/1620978976/uploaded_file_en.pdf
https://marketing.hkrma.org/upload/submissions/2021/5/1620978976/uploaded_file_en.pdf
https://marketing.hkrma.org/upload/submissions/2021/3/1616396997/uploaded_file_en.pdf
https://marketing.hkrma.org/upload/submissions/2021/9/1630635395/uploaded_file_cn.pdf
https://marketing.hkrma.org/upload/submissions/2021/9/1630635395/uploaded_file_cn.pdf
https://marketing.hkrma.org/
https://marketing.hkrma.org/upload/submissions/2021/5/1620978976/uploaded_file_cn.pdf
https://marketing.hkrma.org/upload/submissions/2021/3/1616396997/uploaded_file_cn.pdf
http://www.retailnews.hkrma.org/so/b7NcT3byh?#/main
http://www.retailnews.hkrma.org/so/39Nd6dFGJ?#/main
http://www.hkrma.org/annual-general-meeting
http://www.hkrma.org/annual-general-meeting?lang=zh
http://www.retailnews.hkrma.org/so/87NjOmwIK?#/main
http://www.retailnews.hkrma.org/so/87NjOmwIK?#/main
http://www.retailnews.hkrma.org/so/87NjOmwIK?#/main
http://www.retailnews.hkrma.org/so/87NjOmwIK?#/main
http://www.retailnews.hkrma.org/so/87NjOmwIK?#/main
http://www.retailnews.hkrma.org/so/87NjOmwIK?#/main
http://www.retailnews.hkrma.org/so/0aNjobrv7?#/main
http://www.retailnews.hkrma.org/so/87NjOmwIK?#/main

EDHKRMA

ABOUT HONG KONG RETAIL MANAGEMENT ASSOCIATION
EETEERDT

The Hong Kong Retail Management Association (HKRMA) was founded in 1983 by a group of visionary
retailers with a long-term mission to present a unified voice for Hong Kong's retail industry. For 38 years
the Association has played a vital role in addressing the many issues affecting retailers and by promoting
our retail industry through awards, education and training. Today, the HKRMA is the major retail
association in Hong Kong. Our members represent more than 9,000 retail outlets employing over half of
the local retail workforce.

Members organizations cover various types of retail businesses ranging from beauty products and
cosmetics to catering and food, supermarkets, department stores, convenience stores, drug stores,
watches and jewellery, fashion and accessories, furniture and home accessories, electronic and electrical
appliances, telecommunications, retail (services), and specialty stores, as well as suppliers, wholesalers
and industry related service organizations.

The HKRMA is one of the founding members of the Federation of Asia-Pacific Retailers Associations
(FAPRA) established in 1989. Currently, members of FAPRA cover 19 countries/regions in the Asia Pacific
with each being represented by the key retail association.

BETEEEREM983FH—ISREBNZSERHRAN, MAREEEEEENMES, AKREEZ
EXEUR—BER. WENIUIBER, RERZSHTEFEVIFLENTH, TEBREA. HENEH
ETEX, KESH, HEEHATEIENTERE, FEARANZE/ETHRI 000, EEATMNES
HELABETEREEF,

HENEELDREIBEENSEER, REXARUER. B8k, E khitz. BERE. EFE. 2
5. EHRNERE. KLY, XANEERR. ESFNESAM. M. FE (R . BEFE, Uk
FER. R, MUNRHEEFIEREARTIEERE,

B ATERTREHE (FAPRA) MNAIEEE 22—, ZBAN1989F /L, Bl

BERTEE
HEE8ENIETZKEEAR E, SETEHHFIETERTREIRR.

7/F., First Commericial Building, 33-35 Leighton Road, Causeway Bay, Hong Kong
Tel: (852) 2866-8311 | Fax: (852) 2866-8380 | Website: www.hkrma.org



